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Where to Find Them
Live Dashboard In the Platform

Under files in Business Center



Navigating the Dashboard

Select the 
medium

Build/Download 
report

Select reporting period Select Business

Once business and dates are set select Apply to build 
report



How to Read 
Them Monthly Investment

Taken from the order form from the Retail 
Spend. This number will always display the 
actual amount the client is paying you.

Term
The duration of the campaign in months.

Value of a Customer
The value the business owner has stated 
one new customer/conversion/call/lead will 
result in.

Result Conversion
The close rate on all tracked conversions 
(call, form fills, downloads, e-comm 
purchases).



Display Reports

Impressions
The amount of times the ad creative loaded in the viewable 
section on a site.

Clicks
The amount of clicks on the ad creative.

Click-Through Rate
The percentage of clicks into impressions, used as a loose 
guide of efficacy.

Click Visits
The amount of users who clicked an ad then physically navigated 
to the conversion zone (typically the businesses location) 

View Visits
The amount of users who saw the ad but did not click on it and 
physically navigated to the conversion zone.



Display Reports

Display Geo Fencing Results
Lists all geofenced locations that are being tracked and reported on.

Contextual/Keywords Data
Lists the contextual (Ad placement based on the web page topic) and keywords we are pairing your display ads with.



Display Reports



Social Reports

Impressions
The amount of times the ad creative loaded in the viewable 
section on a site.

Link Clicks
The amount of clicks on the ad creative (Call to action Button, 
expand text, or bit.ly link).

Click-Through Rate
The percentage of clicks into impressions, used as a loose 
guide of efficacy.

Total Ad Reach
The amount of unique devices served, can be thought of as 
individual users.

Post Reactions & Shares
Social Reactions:                                or users sharing our ad.

Post Comments
Comments on the Ad.



Social Reports

Leads (Form)
The amount of users who successfully complete a lead form 
for lead based social campaigns

Page Likes
The amount of users who like a businesses Facebook page 
directly attributed to our likes campaign.

Offer Claims
The amount of offers saved by a target audience to their 
Facebook account from an offer campaign.

Outbound Clicks
The amount of clicks on our ad that direct users outside of 
Facebook/Instagram.

Conversions
The amount of clicks/actions a user takes that the business 
owner/partner has asked to track.



Social Reports

Creative Performance
The amount of impressions, clicks and post engagement (Likes, shares, reactions, comments) for each ad copy.



Search Reports

Impressions
The amount of times our text ad appeared on a SERP (Search Engine Results 
Page)

Clicks
The amount of clicks on the ad.

Click-Through Rate
The percentage of clicks into impressions.

Average Client CPC (cost per click)
The amount we paid for each click generated from the ad. Note: this is 
in client spend so it will be marked up to the retail spend. 

Average Position
The average position our ad loaded in.

Average Daily Search Impression Share
The amount of times in a given day our ad loaded for the keywords 
we are bidding on.



Search Reports

Performance by Ad Group
The results for each of our ad groups within the search campaign.

Top 10 Keywords
The top 10 performing keywords we are currently bidding on.



Search Reports

Impressions by Device
The amount of impressions per device.

Clicks by Device
The amount of clicks per device.



YouTube 
Reports

Clicks
The amount of clicks we received on the video ad.

Average Video 25%, 50%, and 75% Completes
The average amount of users who viewed the video ad 25%-75% of the 
way through, prior to skipping.

Impressions
The amount of times our video ad loaded and ran on YouTube video.

Video Views
The amount of times our video was viewed through completion.

Average Client CPV (cost per view)
The amount the client spent for each completed viewing of the 
video.



YouTube 
Reports

YouTube Performance Trend
A graphical representation of Cost Per View, Views and Impressions



Call Tracking Report

Date
The date when the call occured (in EST).

Caller Number
The number of the user who called the business.

Duration
The duration of the call that took place

Classification
The status of the call, can be: IVR/Voicemail Abandon, Voicemail, 
Conversation, Ring Transfer Abandon, Wrong Number, or Unknown.

Call Status
The status of the call. Can be Answer, No Answer, or Hangup.



Call Tracking Report

You can listen to call recordings within the live dashboard by clicking the header at the top of the 
page

Select View Call Log on the 
business



Call Tracking Report
Click the play button beside the call details to 
listen

Click the kabob menu to download the 
calls



Landing Page 
Performance

Performance By Platform
Displays the interaction with our landing page per medium. Can use 
this tool to dissect traffic and conversions.

Landing Page Performance
Tracks users taking actions on the landing page, this could be tap to 
call, clicks to website, contact us form submission, etc.


