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Where to Find Them

Live Dashboard In the Platform
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Address 310 S Washington St Customer ID
Accounts city Chillcothe Market Your Agency
o state vo Salesperson
Addiionl Salespeople
$1,097.80 47,108 $6,723.75 75.96% Country us B peop
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Navigating the Dashboard
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CAMPAIGN OVERVIEW

$1,097.80 47,108 $6,723.75 75.96%

MONTHLY INVESTMENT TERM (MONTHS) VALUE OF A CUSTOMER RESULT CONVERSION

Monthly Investment

Taken from the order form from the Retail
Spend. This number will always display the
actual amount the client is paying you.

Term
The duration of the campaign in months.

Value of a Customer

The value the business owner has stated
one new customer/conversion/call/lead will
resultin.

Result Conversion

The close rate on all tracked conversions
(call, form fills, downloads, e-comm
purchases).



Display Reports
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Results Overview Display Ads Facebook Ads Search Ads YouTube Call Details Landing Page Performance
Overview

Impressions
The amount of times the ad creative loaded in the viewable
section on a site. Click Visits
The amount of users who clicked an ad then physically navigated
Clicks to the conversion zone (typically the businesses location)
The amount of clicks on the ad creative.
View Visits
Click-Through Rate The amount of users who saw the ad but did not click on it and
The percentage of clicks into impressions, used as a loose physically navigated to the conversion zone.

guide of efficacy.



Display Reports

Display Geo Fencing Results :
Q H: -
Geo Fence Clicks CTR Click Visits View Visits
I 53,199 51 0.10% 0 9
1 48,329 56 0:12% 0 13
I 40,967 47 0.11% 0 8

Display Geo Fencing Results
Lists all geofenced locations that are being tracked and reported on.

Display Contextual/Keywords Data :
Q n 2 3 4 5 114 Next
Keyword IF Clicks CTR
business_industrial_optimized_audience 100,456 226 0.23%
health_optimized_audience 47,761 120 0.25%
pets_optimized_audience 30,766 73 0.24%
computers_consumer_electronics_optimized_audience 28,117 34 0.12%

Contextual/Keywords Data
Lists the contextual (Ad placement based on the web page topic) and keywords we are pairing your display ads with.



Display Reports

Display Ad Preview
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Social Reports

Display Ads Facebook Ads Search Ads ouTube Call Details

o @ @ e

Total Ad Reach
The amount of unique devices served, can be thought of as
Link Clicks individual users.

Overview

Impressions
The amount of times the ad creative loaded in the viewable
section on a site.

The amount of clicks on the ad creative (Call to action Button,

expand text, or bit.ly link). Post Reactions & Shares

Social Reactions: @ Q& %' <5 @ or users sharing our ad.

Click-Through Rate
The percentage of clicks into impressions, used as a loose
guide of efficacy.

Post Comments
Comments on the Ad.



Social Reports

Conversions

Leads (Form)

The amount of users who successfully complete a lead form
for lead based social campaigns

Page Likes
The amount of users who like a businesses Facebook page
directly attributed to our likes campaign.

Offer Claims
The amount of offers saved by a target audience to their
Facebook account from an offer campaign.

Outbound Clicks
The amount of clicks on our ad that direct users outside of
Facebook/Instagram.

Conversions
The amount of clicks/actions a user takes that the business
owner/partner has asked to track.



Social Reports

Facebook Ad Preview
1t0100f289 [Efe} - 2 3 4 5 29 Next
i DesktopPreview Impressions Link Clicks Post Engagement
[ JES,
In the market for an affordable and reliable used vehicle? 4
We're always adding great vehicles to our used inventory. Check
out what's available, you're sure to find what you're looking for!
30,711 1,758 1,770

All Used Vehicles - Catalog sales 2 ﬁ

2015 Chevrolet Corvette 2017 Chevrolet Cruze LT
Stingray Shop Now Auto
$41,448 $18.448

o) Like (D Comment 2 Share

Creative Performance
The amount of impressions, clicks and post engagement (Likes, shares, reactions, comments) for each ad copy.



Search Reports

Results Overview Display Ads Facebook Ads Search Ads YouTube Call Details Landing Page Performance
Overview
mpressions Clicks CTR Avg. Client CPC Average Position Avg. Daily Search Impr. Share

Impressions . _ Average Client CPC (cost per click)
The amount of times our text ad appeared on a SERP (Search Engine Results  The amount we paid for each click generated from the ad. Note: this is
Page) in client spend so it will be marked up to the retail spend.
Clicks Average Position
The amount of clicks on the ad. The average position our ad loaded in.
Click-Through Rate Average Daily Search Impression Share
The percentage of clicks into impressions. The amount of times in a given day our ad loaded for the keywords

we are bidding on.



Search Reports

Qicks IF

827

560

522

520

397

CTR Avg. Client CPC Average Position
6.18% $1.70 2.34
4.54% $1.83 2.10

10.96% $2.51 174
6.89% $4.13 214
8.05% $2.63 2.00

The results for each of our ad groups within the search campaign.

Performance by Ad Group
Ad Group Impressions
IP-574263977-m1319588-Furniture Stores - General 13,374
IP-554882349-m1359503-Colleges - General 12,322
IP-532298024-m1320841-Homes For Sale 4,763
IP-538416715-m1330741-Used Car Dealers 7,549
IP-543917276-m1337667-Commercial Building Contractors 4,934
Performance by Ad Group

Top 10 keywords adwords

Keyword Impressions Cicks |F
+used +cars 11,434 681
+used +car 5,725 341
+pole +barn 3,652 260
+houses +for +sale 2,070 237

Top 10 Keywords

5.96%

5.96%

7.12%

11.45%

Avg.Client CPC
$4.22
$6.32
$1.35

$2.66

The top 10 performing keywords we are currently bidding on.

Average Position

243

2.55

1.99

173

Search Impression Share

49.78%

13.64%

41.45%

42.59%

71.76%

Search Impression Share

50.49%

44.56%

56.75%

23.99%




Impressions by device

Tablets with full br...:
33,535 (8.16%

Mobile devices with ...:
278,092 (67.70%)

Impressions by Device
The amount of impressions per device.

Search Reports

Computers: 99,170
(24.14%)

Clicks by Device

Tablets with full br...:
1,304 (8.36% Computers: 2,625 (16.84%)

Mobile devices with ...:
11 AAR (74 RN%)

Clicks by Device
The amount of clicks per device.
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YouTube Video KPI

Impressions

The amount of times our video ad loaded and ran on YouTube video. Click
icks

Video Views The amount of clicks we received on the video ad.

The amount of times our video was viewed through completion. )
Average Video 25%, 50%, and 75% Completes

The average amount of users who viewed the video ad 25%-75% of the

Average Client CPV (cost per view)
way through, prior to skipping.

The amount the client spent for each completed viewing of the
video.



Youtube Performance trend
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Call Tracking Report

Results Overview Display Ads Facebook Ads Search Ads YouTube Call Details Landing Page Performance
All Times are in EST :
11t0200f 1696 [ RN Previous | 1 3 4 s 170 Next
Date IF Caller Number Duration Classification Call Status # of Call Details
Total @ 58:53:05 1,842
12:25AM Dec 02, 2018 250 ] 00:00:50  IVR/Voicemail Abandon ANSWER 1
12:15AM Dec 02, 2018 go1{ ] 00:03:15  IVR/Voicemail Abandon ANSWER 1
11:41PM Dec 01,2018 319{ ] 00:05:26  VoiceMail ANSWER 1
10:24PM Dec 01,2018 662{ ] 00:00:27  Unknown ANSWER 1
09:04PM Dec 01,2018 541{ ] 00:01:55  VoiceMail ANSWER 1
08:47PM Dec 01,2018 212{ ] 00:01:26  Conversation ANSWER 1

Date .

The date when the call occured (in EST). Classification

The status of the call, can be: IVR/Voicemail Abandon, Voicemail,

Caller Number Conversation, Ring Transfer Abandon, Wrong Number, or Unknown.

The number of the user who called the business.
Call Status

Duration The status of the call. Can be Answer, No Answer, or Hangup.

The duration of the call that took place




Call Tracking Report

Results Overview Display Ads Facebook Ads Search Ads YouTube Call Details Landing Page Performance

All Times are in EST

1691to 1696 of 1696 Q Searchdata Previous 1 166 167 168 169

Date IF Caller Number Classificati Call Status # of Call Details

You can listen to call recordings within the live dashboard by clicking the header at the top of the
page

17 15
I I .143% .150%
lII I CALLS ANSWERED

Call Tracking Ml M

Most recent date of data: November 30,2018

Select View Call Log on the

business
Accounts Q searc

Show 50 v

Chart Client Campaign Group Unique Callers Total Calls Answers Voicemails Hang Ups Average Duration

Call Details /
Totals 13 17 15 0 2 00:03:55

@ [ ] ] default 13 17 15 0 2 00:03:55 View Call Log




Call Tracking Report

Click the play button beside the call details to

0 Viewing as_ using their default data profile
/ Calllogfor the: campaign
Calllogforthd Jcampaign ECFEEA Q show| so v

Campaign Call Date Caller Name Caller Number Duration Call Status Classification Tag en

1 2018-11-3017:09:59 Anonymous 000352  ANSWER Conversation p 0:00/000 @ DI
1 2018-11-2821:00:28 Anonymous 000059  ANSWER VoiceMail » 0:00/0:00 @ € 3
I 2018-11-27 15:58:58 overfoN | CE 00:33:31  ANSWER Conversation » 0:00/0:00 @ DI
I:' 2018-11-27 15:58:26 OVERTON[ ] ZE 00:00:19  ANSWER Ring Transfer Abandon p 000/000 @ O ¢
1 2018-11-26 15:58:01 Raman[ | ez | 000222  ANSWER Conversation » 0:00/000 @ € 3
— 1 2018-11-2601:03:36 xavier[ | sie | 00:0006  HANGUP IVR/Voicemail Abandon » 0:00/0:00 @ O
1 2018-11-2316:00:56 UNPUBLISHED ZE 000153  ANSWER Conversation p 0:00/000 @ DI
1 2018-11-2314:41:21 Cell Phone ON 7 I 00:00:57  ANSWER IVR/Voicemail Abandon » 0:00/0:00 @ O ¢
I:I 2018-11-1315:24:37 CE 00:1248  ANSWER Conversation » 0:00/0:00 @ O ¢

Click the kabob menu to download the
calls



Landing Page
Performance

Results Overview Display Ads Facebook Ads Search Ads YouTube Call Details Landing Page Performance

Landing Page Performance
Performance by Platform

comrane
souree sesions . Looked at Items In Cart 7.696
google 76,482 5,345 Product page 2
f: X 4,
acebook 28,330 256 Other Click 1379
(direct) 44,145 2,721

Book An Appointment 1,180
Linstagram.com 17,133 1,438

Landing Page Form Fill 1,147
m.facebook.com 3,002 151

Phone Click 346
Newest Scoop Newsletter 1,008 131

Yellow Apply Now Button Clicked 169
Im.facebook.com 1,287 127

Top Apply Now Button Clicked 151
babylist.com 1,737 125

Convert to Coupon Page 57
instagram.com 4,117 97

Checkout 34
bing 3,364 94
Performance By Platform Landing Page Performance
Displays the interaction with our landing page per medium. Can use Tracks users taking actions on the landing page, this could be tap to

this tool to dissect traffic and conversions. call, clicks to website, contact us form submission, etc.



